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Abstract
The propose of this study, we analyze and compare words
addition technique that affect to increase click-through rate (CTR)

on ads keywords in Google AdWords. The additional words on

ads keyword which compare as follows: 1) “..” and
“Save_money$ Now!” 2) “..” and “¥an.” 3) “yan.” and
“Save_money$_Now!” and 4) “van.” and

“Save_money$ Now!”. These words are added at end of ads
label in Google AdWords. The CTR are compared to additional
four words and control advertisement that without additional word.
This research experiment is designed on seven keywords: Taulu

auw “lnsznsy “menladlv Aasaed “wasnussianniag”

257135 and “VLW?,mau" for 60 days, 178,029 Google search
and 3,934 clicks.

We found that all of words affect to increase CTR on Google
AdWords. The badge of “Thai Industrial Standard mark” and and
“Save_money$_Now!” has significantly maximize CTR. Second,
the CTR of horizontal ellipsis “...” and the badge of “Thai Industrial
Standard mark” respectively. Furthermore, control advertisement
that without additional word is the lowest of CTR.

Keyword: Ads/Google/AdWords
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